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Gastronomy,
an opportunity for progress

Alexandrouopoli, February 2015
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The experience of “Capital Espanola de la Gastronomia”
PEDRO PALACIOS, General Director.

spanola dea

astronomi




Capital Espanola
de la Gastronomia

It is an award created to promote the culinary
tourism and to increase the attractiveness of
tourist destinations that stand out for their quality
iIn gastronomy and oenology. According to
Turespana, more than 65 million tourists visited
Spain during 2.014. 9 million tourists explain the
reason to travel to Spain: your attraction by its
rich and varied cuisine. A 32% increase over
previous years. The other reasons: sun, beach
and entertainment / the styl of life in Spain.

Today, the cuisine, eat well, is one of the main reasons 18
choosing a destination and one of the engines of the
tourism business and congress in Spain. Gastronomy is a

value of "Marca Espana” (Brand Spain).
CEG is not a prize to the city with more Michelin stars. No. It's a prize

IN gastronomy as a tourist attraction, as a business and as a way of
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1. Promote between general and touristics
media the excellence of the selected city as a
tourist destination gastronomic: Different and
Unique .

2. Spread the offer of quality in hotels and
restaurants in the city / province.

3. Contribute to the consolidation of
gastronomy as a touristic attraction.
4.Enhance the gastronomy as a business tool
5. Promote an atractif schedule of events
that puts the city on the agenda of the retall
travel agencies.

6. Launch of the gastro-food products with

official seal of quality.
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The idea of the project, the development and the g ,~;5‘;;‘, —
implementation is the private sector: e ot
real engine of the economy. - arsis ’ 3
We are professionals of the tourism. 4 years P ASapsst
ago, we develope this initiative to fight the crisis
in the Spanish economy since 2008.
Two professional bodies are the organisers:
Federacion Espanola de Hosteleria (FEHR)
founded in 1977, represents more than
300,000 companies. Employs more than a
million people and has a turnover of 110.000
million € (2013), which corresponding 6% of
GDP in the Spanish economy.
Develop other projects related to the effective

management of restaurants, booking on line,
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FEPET is a professional organization, nonprofit,
IS part of the Spanish Federation Press, recogni-
zed by UNESCO and brings together over

300 Spanish journalists dedicated professionally
to the information about travel, tourism and
gastronomy in print  media, audiovisual and
online.
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A Jjury consisting of 11 representatives:
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2012. Logrono-La Rioja

1. Region's leading producer of wine in
Spain (sales in 2014 281 million liters)

LARIOJA

C Capital

2. Introduction and development of a pro-
gram of innovatives tourism products:

3. Flying balloon over the vineyards

4, Development lbased therapies medicinal
wine

5. Visit and accommodation in the new wineries, designed by
modern architects
6. Gastrononomia Vineyard

/. Development of a marketing campaign based
on the concept "La Rioja crave”
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2013. Burgos

1. Historical City, declared by UNESCO
World Heritage site.

2.Burgos is included in “Camino de
Santiago”, medieval mystic way
traversing each year thousands of
pilgrims to Compostela

3. Selected by the US newspaper
“ The New York Times” as one of the
tourist world destinations of the year.

4 .Increase of visitors in 15%

; ol in Castile-leda, tshome 104 spired Gothd sthedral that
' | 158 UnescoWorld Heritage sate, That straking butlding gsed t

5. Study of Economic Impact: 3 ethe tovs sl compeling itaction, bt 1 rect o

Profit for de city: 7,7 milions € contem oy cultura cesters (th Msens of
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2014. Vitoria

1. Vitoria-Gasteiz is the Capital of
the Basque Country, in north of Spain

2. Vitoria, in 2013 was elected “Green
Capital”, award of European Union

3. The number of visitors to the city
increased by 20%

4,The number of stays in accommodation
grew by 14.7%

5. Developing a marketing strategy of city,
based in the pintxo "micro gastronomia”

PAIS: Espana
PAGINAS: 7
EL CORREO TARIFA: 1837 €

AREA: 450 CM? - 50%
p 10 Diciembre, 2014

FRECUENCIA: Diario
0.J.0.: 16281

E.G.M.: 94000

SECCION: CIUDADANOS

Vitoria se consolida 108 DATOS

l l s ¢

r'lpur‘ edela |V

comodestinoyrecibea =t

32, 1114 ol siba lJ[lMlu M

- 3o, L0834 el domingo y | fix 53%), va (18 4
2.560 turistas el puente, Gactiunensise " | eCaily L 1306, G
§ <uentan ks peosooss !Almu 12, \u..; m (11.73),
o 4 Quefoeron s laOficina | Nava (4 ;5 omunidad
un o m s qw en de Tunsmo '.'a}e:‘ i!
d
um pn.)ao » Visitas gu.udn 270 perso
Fo l 84‘) Ye nasen c. wour’ ¢l Casco Me
El Ayuntamiento se programadas desde el Servicio de - 3312 ptil_ deval, 60 en las visitas 1:.<|¢
fedicita por estos Tunsmo y desde otras e1 peesas, asi g de que r'. ‘pue.‘.'.t y 30 l nw _d po
N0 ¢ e laCa : und : ‘

wexcelentes datoss y ol &
destaca el interés de las ¢
por las visitas guiadas

JOKIN ELIZARAN

A. «Excelentes. Asi de con nas
en a 5do el Ayuntameento porels
Vitoeia al vadoear la afoencia d !

miércoles 11 de febrero de 2015

WarpxprpoRcrLgE o




Ia de la

Capital Espanola
de la Gastronomia

€he New HJork imes TRAVE

C
E

~

spano
astronomia

Capital
=

49, Caceres, Spain

2015, Caceres

1. Caceres, Historical City, declared by
UNESCO World Heritage site.

guardian

Holiday hotspots: where to go in 2015

Lookang for inspiration for this year's holiday? We've selected 40
18 for 2005, each with a fresh redson 10 visit, fromn new budget fights, hotels, arts

2. The second European city after Florence,
with the largest historical center remodeled

ot destination
events and festivals to a solar echipse

ol Coort miaret of Moy & reve aanien 45 remh hanks b Susdget Raghts b0 Whhores Mhotog aph Sow mmage, Getty bmages

< Cuardian writers

e

3. Selected by the US newspaper T
“The New York Times” as one of the |
tourist world destinations of the year 2015.

‘E' You're viewing the Guardian's new website, We'd love to hear what you think
% .

4, Recomended by “The Guardian” where
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1.

Contacts with the media, the organization of fam trips, hold press conferences, provide
iInformation on line and through the network, edition of programs on the radio, strategy public
relations campaigns. The journalist should be a partner for the city.

2.

Attendance at major tourism fairs (FITUR, Euroal, Guayaquil, México), organize meetings and
work shops with travel agents, show cookings and presentations of chefs, etc.

3. .
Rain of activities and gastronomic experiences and sensations for the tourist during your visit at

the city. When you travel to a city, you visit a cathedral or a museum once. But don’t forget: we
eat TWICE EVERY DAY.
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3.

The Administration (Spain is rich, we have 5 levels involved: Europe, the State, the Region, the
province and the city) should help finance management but should be in the hands of
entrepreneurs. Only you can do it

4 . Improving the offer of our products and our
service. As the Olympic motto: Citius (faster), Altius (higher), Fortius (stronger)
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Thanks

Contacto:
PEDRO PALACIOS moavil 609 723 314
pedro@capitalespanoladelagastronomia.es

Secretaria:
C/ Santa Isabel 44, 28012 Madrid. Teléf. 915 061 748
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